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GENERAL INFORMATION ABOUT THE SPECIALISED MASTER PROGRAMS
THE SYSTEM OF THE SPECIALISED MASTER POGRAMS
The system of the specialised master programs is defined in the Act CXXXIX of 2005 on Higher Education; more: Law and its organization are regulated by order no. 10/2006 issued by the Ministry of Education and Culture. Launching of the specialised master programs is permitted by the Office of Education. 

Specialised master programs perform various functions. The aims of the postgraduate studies could be defined on the one hand as the renewal, updating and enlargement of knowledge, and, on the other hand, they provide new problem solving methods as well as retraining.

APPLICATION, ADMISSION, ENROLMENT AND TUITION FEE

CONDITIONS OF THE ADMISSION

1. One can take part in any of the postgraduate programs with an officially acknowledged bachelor (earlier: college) or master (earlier: university) degree and qualification. (Law of higher education no. 43. § 2.)

2. Professional CV (please indicate if you have a language exam).

3. Employee proposal (from those whose tuition fee is paid by the employee).

PLEASE FILL OUT APPLICATION FORM!

You can download the application form attached to the specialised master guide available on the following website: http://kti.linett.hu or you can get one at the Registrar’s Department. 
APPLICATION DEADLINE: from 1 September 2011 to 31 October 2011.
Following documents need to be attached with the application form (you will be required to produce the original documents):
1. You’re officially acknowledged diploma certifying the higher education degree and qualification or a copy of it authenticated by the notary.
2. Professional CV.

3. A C/6 sized stamped reply envelope addressed to you.
PLACE OF APPLICATION:

Corvinus University of Budapest 
Institute for Postgraduate Studies in Economics





Education Department






3, Rigó Street, 
H-1085 Budapest, Hungary





Postal address: P.O.B. 275, 
H-1444 Budapest, Hungary

The specialised master programs will only be run if there are a sufficient number of participants.
ADMISSION:
The interviews are expected to take place after the above application deadline in the first half of December. (The Institute may depart from this rule). Candidates will be notices by (electronic) mail about their date and place to come. In the case of some specialised master programs the Board of Examiners make their decision upon the application material. In this case we only send a notice of admission.

BEGINNIG OF THE ACADEMIC YEAR:
The specialised masters programs generally start in the first week of February (The Institute may depart from it) about which we send you a notice.  

ENROLMENT:

The enrolment in the first semester is compulsory to fulfil the admission conditions At the beginning of the further semesters you will have to register and record the compulsory subjects of the semester in the given registration period in the Electronic Student Register (NEPTUN). 
Prior to the enrolment we send you a notice about the beginning of the semester including the date of enrolment and all information concerning the education. Enrolment due day coincides with the beginning of the semester, lectures and seminars.
TUITION FEE:

It is changeable per training and semester. We publish the tuition fee of the first semester in the description of each program in the program guide. As for the continuing semesters, we announce it before the enrolment. The deadline of payment is the day of enrolment. You have to justify the payment when enrolling! Those who haven’t paid the tuition fee by the deadline can only enrol conditionally and are obliged to pay a default interest. The measure of the default interest is 7.000 HUF after each started month.
You can make payment by bank transfer or with money transfer orders to the collective university account. Students are expected to pay tuition fees by the due date.
Refund of tuition fees is only possible by the beginning of the semester in case of a long-lasting illness or an unexpected international posting (that must be certified) on the basis of a request received by the Education Department. 

The closing date for entries is maximum 10 days before the day of enrolment. Following that you cannot lay any claim to refund.
Payment of delayed and extra procedure supplements can take place as specified in the regulation. You always have to pay the amount valid on the due-date!
Omission of any deadlines entails payment of an extra procedure supplement.
LEGAL STUDENT RELATIONSHIP:

Each student is in a legal student relationship with the Institute who has gained admission to the given specialised master program, fulfilled all the education and examination requirements of the previous semester, as well as pay the tuition fee and met all the administrative obligations consequent upon enrolment for the next semester.
EDUCATION, ACADEMIC YEAR, EXAMS:

The system of the specialised masters programs and the education system of experts in Economics and specialists – similarly to that of the university education – can be divided into semesters and its duration generally is 4 semesters. Some cases it could be different but not less then 2 semesters.
The academic year consists of a spring and a fall semester. The voluntary term of the spring semester generally lasts from February till May; the fall term begins in September and comes to the end in December. The lectures usually take up one working day a week, but the Institute may depart from the frequency.
Teaching the planned syllabus is carried out in the framework of classroom lectures, practical trainings, bibliography research and independent work.

Our lecturers are university teachers, renowned experts with a significant practical background, and we also invite some well-known foreign professors and experts.

After completion of the program the students write a thesis and do the final exam. The parts of the final exam are as follow: complex oral exam of the given professional subjects and defending the thesis. Only those students can be admitted to the final exam that has fulfilled all the education and examination requirements prescribed by the relevant orders.

We assist the students to compile their thesis by providing seminar consultations. Seminars take place both in groups and individually. The thesis has to be handed over to the secretary of the board of experts after the last semester. In reasonable excuse the thesis can be presented within two years after the completion of the studies. After two years the thesis can be submitted and the final exam can take place with permission due to the qualification requirements effective when having done the final exam.
Each student having enrolled to the specialised master program accepts the rules and regulation of education and examination as compulsory for himself / herself.
DIPLOMA:
The students obtain a diploma certifying the highest level of a special postgraduate qualification after having done the final exam.
The level of the diploma certifying a special postgraduate qualification issued according to the orders of the law of higher education is defined by the basic qualification. If the basic qualification is economist, the diploma certifies a qualification as an expert in Economics. If the basic qualification doesn’t certify a qualification as an economist, the diploma will be issued for a specialist (manager) – in both cases with a denomination referring to the particular field of study. 
      YOUR APPLICATION IS WELCOME!
INSTITUTE FOR POSTGRADUATE STUDIES IN ECONOMICS

IMP INTERNATIONAL BUSINESS MARKETING AND INNOVATION (SPECIALISED MASTER)

Minimal headcount: 30 students


Program duration: 2 semesters








First semester teaching fee: 5000 EUR
Program objectives:
The main goal of the IMP International Business Marketing and Innovation Program is to provide students, acting in international business; both a strong theoretically based marketing approach and a competitive international best practice based marketing knowledge. To best achieve this goal the whole program is in English.

It seems natural for Hungarian managers that business relationships and business networks play important role in value creation. In business and management education the magnitude of relationships and networks has been underestimated for a long time. IMP (Industrial Marketing and Purchasing Group, www.impgroup.org) has been done pioneer work in changing this situation. The group of handful researchers at the beginning become a world wide network of distinguished scholars. Today the network of researchers applying interaction approach has more than four hundred members.

IMP researchers in the field of management, marketing and purchasing have dealt more than thirty years with the interaction approach apprehending the complex nature of the business. Business marketing means the interaction process with the customers and with the markets. The business marketing’s duty is


to recognise customer value, thus what does it mean value for the customer;


to deliver and to share this knowledge all involved people inside the organisation;


to manage the process of the understanding, creating and delivering customer value.

Consequently the main task of the IMP International Business Marketing and Innovation Program is to give a broad balanced, state of the art marketing knowledge which corresponds to the challenging business life.

It is broad in the sense that it is at the same time approach-shaping and practical. 

It is balanced in the sense that it deals with both global and local marketing issues.

It corresponds to the challenging business life in the sense that it aids students to recognise marketing and organisational problems, to make a multidimensional analysis of them, to find and evaluate alternative solutions, to acquire relevant knowledge of marketing decision making and control.

The IMP International Business Marketing and Innovation postgraduate program is firstly dedicated to those practicing managers working as marketing, sales, KAM, trade marketing or customer service responsible at organisations


acting on inter-organisational markets (B2B, B2G),


providing professional services,


taking part of the innovation process,


selling projects, or


making international (foreign) trade and

who are searching for a specific internationally competitive marketing knowledge.

More than thirty years’ IMP research results and educational experiences are utilized in the unique teaching program of the IMP International Business Marketing and Innovation. Many of the results derive from leading IMP scholars who, as it is planned, could be participate in the teaching program. The excellence of the program is assumed by the International Scientific Advisory Board grouping IMP top professors. 

To give strong theoretical background, clear approach-shaping and useful practical knowledge subjects are organised in for blocks. The fundamental block contains microeconomic, economic sociology, business economics and entrepreneurial knowledge necessary to a deeper understanding of organisational markets. The intensification block deals with the theoretical and practical issues of inter-organisational exchange. The interaction process, the business relationships and networks, interdependency and embeddedness and their marketing consequences are discussed here. The methodological block is about the specific marketing research problems of inter-organisational markets and behaviour. Thy synthesising block handles the strategic issues of inter-organisational exchange. The strategic and tactic questions and methods of business relationship management are examined in this block. The harmonization of selling and supply relationships, the influence of business relationships on the organisation performance and the management in networks come into question.

After finishing the IMP International Business Marketing and Innovation postgraduate program students achieve a special knowledge of the management and the control of


the business relationships in global and local networks,


the complex process of customer value creation (co-creation),


the harmonisation of the selling and buying relationships and


the strategy and tactics coping with both the embeddedness and the interdependency.

Entry conditions
1 Applicants must possess stately accepted high educational degree.

2. Bachelor or master degree in economics or in business is necessary to get a postgraduate economist degree. 

Students having any other type of high education degree are entitled to earn a postgraduate specialist degree.

3. Admission is based on applicant’s dossier and on oral interview held by the steering committee of the IMP International Business Marketing and Innovation postgraduate program. The goal of oral interview is to estimate the candidate’s motivation, professional experiences, personality and recipiency. It could be a video interview as well.
Official designation of the obtained degree:
a) For postgraduate economist: Specialised Master in IMP International Business Marketing and Innovation postgraduate economist

b) For postgraduate specialist: Specialised Master in IMP International Business Marketing and Innovation postgraduate specialist

Managers and leading scholars of the program
President of the Steering Committee:
Tibor MANDJÁK 
professor, director of the Hungarian IMP Research 

Centre (hIMP)

International Scientific Advisory Board:
President: 
Håkan Håkansson 
full professor, BI Norwegian School of Management, 
Norway, founding member of IMP
Members: 
David Ford 
full professor, EUROMED Marseille, France, founding 
member of IMP

Ivan Snehota 
full professor, Lugarno University, Switzerland, founding 
member of IMP

Lars-Erik Gadde 
full professor, Chalmers Technical University, Sweden

Alexandra Waluszewski 
full professor, Uppsala University, Sweden

Peter Naudé 
full professor, Manchester Business School, UK, co-
director of the IMP Research Centre in Manchester 
(mIMP)

Annalisa Tunisini 
professor, director of the Italian IMP Research Centre 
(iIMP)

Leading scholars of the program:

Irma Agárdi 
professor

Andrew C. Gross, 
full professor, Cleveland State University

Andrea Gelei 
professor

Balázs Hámori 
full professor

Judit Simon 
full professor

Zsuzsanna Szalkai 
professor

Zoltán Szántó 
full professor

Ágnes Wimmer 
professor

The next table shows the teaching program and the examinations

  SYLLABUS
	IMP International Business Marketing and Innovation

	No
	Subject
	Credit
	Hours
	Seminars

	
	
	
	
	Spring
	Fall

	
	
	
	
	hours
	exam
	hours
	exam

	1
	Business marketing (introduction)
	6
	28
	28
	e
	
	

	2
	Statistical methodology, competitor analysis
	6
	28
	28
	e2
	
	

	3
	Market and embeddedness (exchange, industrial organisation, economic sociology) 
	6
	28
	28
	e1
	
	

	4
	Entrepreneurship and enterprise (business economics)
	6
	28
	28
	e1
	
	

	5
	Customer value creation process and innovation
	6
	28
	28
	e
	
	

	6
	Market research methodology (qualitative and quantitative)
	4
	28
	
	
	28
	e2

	7
	Customer relationship management (offerings)
	4
	28
	
	
	28
	e3

	8
	Supply chain management
	4
	28
	
	
	28
	e3

	9
	Management in the networks (marketing strategy)
	4
	28
	
	
	28
	e3

	10
	Performance management and business networks
	4
	28
	
	
	28
	e

	11
	Thesis consultation
	10
	20
	
	
	20
	e

	
	All together
	60
	300
	140
	
	160
	

	
	Examines
	
	3
	
	2
	
	1

	
	Moods
	
	3
	
	1
	
	2

	
	
	
	
	
	
	
	

	
	a1 foundation synthesis mod (Market and embeddedness, Entrepreneurship and enterprise )

	
	a2 methodological mod

	
	a3 professional synthesis mod (Customer relationship management, Supply chain management, Management in the networks)
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